iz« WEB SUPERSTATS

@ VISITORS

100%

C-OINTERACTED WITH YOUR WEBSITE USING
A computer: 43,562
A tablet: 10,562
A mobile phone: 2,503

Q@ LOCATION
Berlin, Germany: 31,256

Munchen, Germany: 5,632 / 15.3%
Hamburg, Germany: 3,611 \
Dusseldorf, Germany: 2,652 '.
Paris, France: 1,856 Y4
Jerusalem, Israel: 1,031 ! JULY} 2015
Milan, Italy: 252 f
I WWW.EXAMPLE.COM
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’ AUGUST| 2015
\

Lisbon, Portugal: 56
© ENGAGEMENT

Time spent - a total of: 1h 56min C:

Time spent - on average: 2min 32sec

THAN THE PREVIOUS PERIOD

Total number of pages visited: 165,630

®

Number of pages visited on average: 2.36

o

On average, the most visited day of the week: W @Q\“
%Y

On average, the most visited time of day: ‘L‘-@
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& CONTENT

TRAFFIC SOURCES @©

YOUR VISITORS CAME FROM O«
31,256: Facebook.com
5,632: Search engines (like google, yahoo, bing)
3,611: Directly to your website
2,652: websiteone.com
1,856: websitetwo.com
& 1,031: twitter.com

\ 252: websitethree.com
\ SEARCH TERMS LEADING TO VISITS @

3,259: “purchase example”
1,246: “review example”
263: “example producer”
103: “example sample”
86: “example mod”
TRAFFIC SOURCES BY TYPE ®
32,562: Social media
7,364: Referred from other websites
4 5,632: Search engines

3,611: Direct visits to your website

120: Visits from email links

Most visited page: HOMEPAGE

2nd most visited page: example.com/products
3rd: example.com/products/productfour

4th: example.com/about

5th: example.com/contact



